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. III . 
Abstract 
With the rapid grow of China economy, the coffee bean market is now 
soraing and more and more companies are going to join it. To get a clear 
sight and some ideas of the market, here comes the paper. 
There’re seven chapters in this paper.1.Introduction of the cause of  
writing and the acadamic bases 2. Analysis of the international and 
mainland coffee bean markets 3.Channel of the sales of importing coffee 
beans 4. Analysis of the profits of importing coffee beans 5.Analysis 
of the operating mode of nowadays importers through a case 6. Make 
conclusions and bring out some suggestions  
The results are as followers: the mainland coffee bean market is a 
rather alluring but dog-eat-dog market.Chances and challenges both 
exist. 1.The average consumption is growing at the rate of 20% per year 
and the biggest import country is  Vietnam. 2.There’re four kinds 
businesses of the importers including salas of coffee beans,sales of 
correlative goods,trainning and service and support to the operators 
of cafe. The marketing channel is also diverse. 3. Importing green beans 
will be more competitive and the profits of the importer are bery high. 
4.There’re many kinds of operating modes in the marketing  4、The 
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名称 苦 甜 酸 香 醇 特性 
巴西山度士 中 弱 低 中 中 
中性、清香略带苦
味 
哥伦比亚 中  中 弱 强 中 
香淳厚实，酸甜爽
口 
摩卡 弱 中 强 强 强 
独特香气，柔和酸
甘 
危地马拉 中 弱 中 弱 弱 清香、口味弱而酸
爪哇罗布斯达 强 中 中 中 弱 味苦、具独特香甜
克里曼加罗 弱 中 中 中 弱 色泽鲜丽、味酸甜
苏门答腊曼特
宁 
强 中 中 强 强 苦味略强而厚实
洪都拉斯 弱 弱 中 中 弱 清香淡雅  
牙买加蓝山 弱 中 弱 强 中 苦、酸、甜都适中
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